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AHasti3 iHCTpyMeHTAapilo iHTepHeT PO3CUJIKU IJIS
OCBITHIX IIijIen

ITpoiiueB CraniciaB Muxaitnosuu, Yemepuc I'anHa IOpiiBHa

AHoTauis

Ha ocHoBi aHanisy HayKOBMX POGIT BM3HAUEHO MOMY/ISIPHICTh Ta PO3BUTOK email MapKeTUHTY
IK omgHoro 3 edeKkTMBHMX 3acob6iB KomyHikaiii. HaBemeHo ocHOBHiI mepeBaru email
MapKeTMHTY. Y NOC/iIKeHHi BCTAHOBJIEHO, 1[0 email MapkeTUHT [103BoJisie eeKTUBHO BECTU
KOMYHIKaIlil0 MK OCBiTHIMM 3aknafaMyu Ta MaiOyTHIMM peluIlieHTaMM OCBIiTHiX IOCIYT.
BusnaueHo mnoTpe6y y BM3HAUeHHi [IOIIIBHOTO Ta e(eKTUBHOIO IiHCTPyMEHTapilo majis
3[ilficHEHHSI iHTepHeT poO3CMiIKM. Pobora mpucBIUYeHa aHagi3y Ta [OOCTiIKEHHIO
(OYHKIIOHATBHUX MOXKIMBOCTEN iHCTPYMEHTIB AJISI PO3CWIIKY Ta KOHCTPYKTOPIB JIJIST CTBOPEHHS
€JIeKTPOHHMX JIUCTIB. Y XOMi HOCTiIKeHHS OYJI0 BU3HAUEHO IOHSTTS «KOHCTPYKTOPA JIMCTiB».
3milficHeHO TOPiBHSUIbHUII aHalIi3 3 ONMMCOM OCHOBHMX (YHKIi/, IepeBar Ta HeIOTiKiB
KOHCTPYKTOpiB JmmcTiB Stripo, Tilda, Makemail, Beefree Ta cepBiciB po3CMIKM JIUCTIB
Mailchimp, Unisender, E-sputnik, SendPulse. BusHaueHO [OOIiIbHE  ITO€THAHHS
iHCTpyMeHTapito JJ1s1 3/4i/iCHEHHSI PO3CUIKY [IJISI OCBITHIX IIiei.

KirouoBi ciioBa: elekKTpOHHMIT JIUCT, iHTEPHET MapKeTUHT; KOHCTPYKTOpP JMCTiB; email-
PO3CUJIKa; OCBITHi TTOCTYTH.

Analysis of e-mail tools for educational purposes

Stanislav Proichev, Hanna Chemerys

Abstract

Based on the analysis of scientific work was to determine the popularity and development of
email marketing as one of the effective means of communication. Here are the main benefits of
email marketing. The study found that email marketing allows effective communication
between educational institutions and future recipients of educational services. There is a need
to identify appropriate and effective tools for Internet mailing. The work is devoted to
analyzing and exploring the functionality of mailing tools and constructors for email creation.
During the study, the concept of "letter constructor” was defined. A comparative analysis was
performed describing the main features, advantages and disadvantages of Stripo, Tilda,
Makemail, Beefree, and Mailchimp, Unisender, E-sputnik, SendPulse mail designers. The
appropriate combination of tools for mailing for educational purposes is determined.
Keywords: email; Internet marketing; letter constructor; email newsletter; educational
services.
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BcTtyn

PO3BUTOK iHTepHeTy TPU3BIB [0 TIIOSIBM HOBUX IUISIXIiB IIPOCYBaHHS
KOMIIaHiii, TOBapiB Ta MOCJYr. 30KpeMa, 3aco0yu iHTepHEeT MapKeTUHIY €
MepCHeKTUBHUMM IJIsI TIPOCYBAHHS OCBITHIX mocayr. HuHi y ¢BiTi Ha/MidyeTbCs
Oifiblle 3 MibSIpAiB KOPUCTYBAUiB iHTepHETy, IO ckiamae maibke 40%
HaceneHHs tuiaHeTy (Kopnasas, 2015, c. 17). 3a maHMMM TOC/TiIKEeHHSI KOMITaHii
Gemius Ukraine 6;13bpk0 20 MJIH. YKpaiHIIiB KOPUCTYIOTbCS iHTE€PHETOM IIOTHS
(CemeHnIok, 2015, c. 219). Kpim TOro, BUKOPUCTAHHS iHTepHETY 30i/IbIIYETHCS Y
cepeIHbOMY 6/IM3bKO 5% Ha piK, 1[0 03HAYA€ 3POCTAHHS KiJIbKOCTi IMOCTiMiHUX
KOPMCTYBauiB Ta MOTeHLiiHNX KIieHTiB (Kopmasas, 2015, c. 18), a ajs1 ocBiTHIX
3aKJIafiB — MOTEHIiMHMX 3/100yBauiB OCBITM Ta PELIUITIEHTIB OCBITHIX ITOCIYT.

Bce Ginbiire piHAHCIB y CBiTi BUTpAYAETHCSI HA peKIaMy 3 METOH 3aTy4eHHSs
KJIi€HTiB, 30i/MbIIeHHS KII€HTChKOI 0asy Ta ITiABUINEHHS pPiBHS KOHBeEpCii,
yacTMHA SKMX JIe Ha IPOoCyBaHHS OpeHMiB 3a [IOMOMOIOK iHTEepHeTY
(Kopm3sas, 2015, c. 18). 3okpema, ogHuM 3 e(heKTUBHUX CIIOCOOIB IMTPOCYBAHHS €
email mapketrunr. 1o ¥oro mnepeBar 30Kpema HaJeXWUTb BUOYIOBYBaHHS
TPUBAJIOTO [iajiory 3 KJIi€HTaMM, MOTMBAIliSl ayAuUTOpil [0 IeBHUX i,
aBTOMAaTM3allis IIPOLIECiB PO3CUJKM JIMCTIB, IepcoHidikallis ITOBiIOMJ/IEHHS,
IMIBUIKA i TOYHA AOCTaBKa JMCTIB 3 MOTPiOHOIO iHdOpMalli€lo, BiICyTHICTb
TePUTOPiaTbHMX 0O0MeKeHb, IIMPOKUI CIIEKTP MOXKIMBOCTEN AM3aiiHy JIUCTIB
(I'opnosep, 2018, c. 19).

BukopucranHg email wMapkeTMHry $K iHCTPYMEeHTY KOMYyHiKalliliHO1
MOJIITUKY 3aKIaiB BUILOI OCBITM pO3risiAaeTbcsl B mocaimkeHHi C. CeMeHIOK
(Cemeniok, 2015). Email mapkeTuHr dopmMye JOSUIBHICTD ayAUTOpPii 3aBAsIKU
nepcoHipikoBaHMM JIMCTaM, 3MIiCT SKUX (QOPMYETbCSI 3 YypaxXyBaHHSIM
iHIMBiTyanbHMX OCBITHIX IMOTpe6 BiAIOBimHO MO Aiii Ha caiiTax, B JMCTax abo
iHmMx cepsicax. IHGopMallist TIpo OCBiITHI MOCAYTY MO3UTUBHO CIIPUIMAETHCS
ayIUTOpi€lo, SIKIIO CTPYKTypa JMCTa IOOyJOBaHA KOPEKTHO. PesynbTaTom €
MO3UTUBHUI GimbeKk, a B Kpalux BUIIAAKAX OUIKYBaHHSI HOBUX JIUCTIB
(Cemeniok, 2015, c. 220). [TepeBarow email MapKeTUHTY AJ1s1 pO3IMIOBCIOIKEHHS
iHpopMalrii mpo oCBiTHI IMOCAYTY € HM3bKA BAPTiCTh TAKOTO 3aCcO0y KOMYHiKallii
MOPiBHSIHO 3 TpaAuIifiHMMM Me[ia, TaKuMMU SK TejiebaueHHs, pamio,
IpYKOBaHa Ta 3O0BHIIIHSA peKjJamMa, KOHTEKCTHA pekjamMa Ta peKkjJamMa B
conianbHUX Mepexkax (CemeHOK, 2015, c. 220).

IToctraHoBKa mpooOsemMu. 3 orasgay Ha crenudiky ocBiTHbOro email
MapKeTMHTY OCBITHiX IIijieifi MocTa€ HeoOXigHICTb Yy m060pi edheKTUBHUX
iHCTpYMEHTIB 111 pO3p0O0KM AM3aitHy JUCTIB i 6e3mocepeHbOI po3cuiku. [Ipu
CTBOPEHHi €JIeKTPOHHMX JIMCTIB CIIOYATKy Tpeba po3pobuTu ixX AmsaiH 3
ypaxyBaHHSIM  CTaHAAPTIiB  eJeKTpPOHHOI momTu. I[licaa  oCcTaToOuHOro
Y3TOJIP)KeHHSI AM3aiiHy HaCTa€ eTarl BepCTKU eJIeKTPOHHOTO JIUCTA.

[cHYIOTh OeKiJibKa BapiaHTiB CTBOPEHHS €JIeKTPOHHOIO JIMCTAa: HaNMCaHHS
Kojy JiicTa 3acobamu rireprekctoBoi MoBu HTML; cTBOpeHHS B KOHCTPYKTOPi
JIACTIB CepBiCYy pO3CUJIKM; BUKOPUCTAHHS CTOPOHHIX KOHCTPYKTOPIB JIMCTIB, SIKi
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He € @dyHKIioHaroM cepBicy poscunok. HTML BepcTka - [OCTaTHBO
TPYAOMICTKMIA Ta TPUBAIMI TMPOLEC, TOMY [AOLUIBHO BUKOPUCTOBYBATHU
KOHCTPYKTOpU JUCTiB. OTKe, IOCTa€ HEOOXiAHICTh IMpoaHa/lIi3yBaTU iCHYIOUi
KOHCTPYKTOPM €JIeKTPOHHMX JIMCTIB 1 CepBiCM PO3CUIIKM 3a KpUTepissMu
TOBHOTM (PYHKIIiOHAJTy, pO3Mipy OTPMMAHOro KOAY, KOPEKTHOTO BiI0OpasKeHHS
JIXCTA B MOIITOBUX KJIi€HTAX, aJalITMBHOCTI HA MOOITbHUX ITPUCTPOSIX.

Meta crarTi: IMpoaHandidyBaTy (QYHKI[IOHAJ] CEepBiCiB PpPO3CUMJIKM Ta
KOHCTPYKTOPIB €JIEKTPOHHMX JIUCTIB IJIs OLIHKM AOLIIBHOCTI 1X BUKOPUCTAHHS
JIJISI OCBIiTHIX LIiJIeA.

AHAJII3 OCTAHHIX JOC/IIKEHD I ITYBJIIKAIIII
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CyyacHa ocBiTa moTpe0Oye aKTMBHOTO PO3BUTKY y Hampsmi mudposisairii
HaBYaHHS JJIS IIMPUIOTO 3aJyyeHHs "BipTyasbHOI CIUJIBHOTM' Ta Mif vac
OUCTAHI[ifHOTO HaBYaHHS, Ha YOMY HAaro/iolmeHo B pob6oTi (Apxumosa,
OcumioBa, & JIbBoB, 2017). J[locBim BMKOpPMCTaHHSI 3acobiB iHTepHeT
MapKeTUHIY JOCTaTHbO IIMPOKO BUCBITAE€HO Y 3aKOPAOHHUX MOCTiIKEHHSX.
EmMnipuuHi maHi m0H0 IOJIMIIeHHsS CTaHy BMINOI IIKOJAM 3a JOIOMOTOIO
3aco0iB TpaauiiiiHOTO Ta IHTEepHET MapKeTMHTY y BMINLi/ OCBiTi 3i6paHi Ta
cucteMaTtu3oBaHi y mociimkeHHi (Lowrie, & Willmott, 2006). OkpeMi acriekTu
3aCTOCYBaHHS [HTepHeT-MapKeTUHTY [Jis OCBITHiX IMOTped a TakoX MOjesb
eekTMBHOCTI HaBYaHHS B IHTepHeTi Ta ii eMIIipMuHe HOCTiIKEHHS
npencTasiede y pob6ori (Peltier, Drago, & Schibrowsky, 2003). I'pyHTOBHE
IOCTiIKEeHHS TIPO BIUIMB IHTEpHET MapKeTMHTY y COLiaJbHMX Me[ia Ha BUOip
HaBYaHHS Ta BMOip yHiBepcuTeTy 3pilicHeHO y pob6oTax (Constantinides, &
Stagno, 2011) Ta (Constantinides, & Stagno, 2012). JIoCcBiJ BUKOPUCTAHHS
3ac00iB iHTepHET-MapKeTMHIY Ta COILHaJbHMX MeJia y BMUINMX HaBYAJbHUX
3akiagax PymyHii BucBiT/iieHO y pob6oTtax (Alexa, Alexa, & Stoica, 2012).
[IMTaHHg 3acTOCyBaHHS email MapKeTMHIY Y BITUM3HSIHUX TOCTiIKEHHSX
po3TIsIHYTO y poboTrax (Kopmasas, 2015) ta (Cemeniok, 2015). He guBasiunch Ha
Te, IO MNUTAHHS 3aCTOCYBAHHS MapKeTUHTY B IIiJIOMy, 3ac00iB iHTepHeT-
MapKeTMHTY Ta email MapkeTUHTY 30KpeMa, 3HaMIIIO MIMpPOKe Bilo6paskeHHS Y
3aKOPJIOHHUX AOCJIIKEHHSIX Y BiTUM3HSIHOMY JTOPOOKY HAyKOBIIiB MUTaHHS
3aCTOCYBaHHS email MapKeTMHTy [Jis1 OCBiTHIX IIiJieli 3aKkjajiiB BUIOI OCBIiTU
I'PYHTOBHOTO JOC/TiI>KeHHS He 3HAMIILIN, TOMY 1ie IMTaHHS BUMarae ocooinBoi
yBaru i OKpeMoro HayKoBOT'O TOC/Ti/I>KeHHSI.

METOIUKA OOCTIIXKEHHS

Ins aHamizy GyHKIIiOHATY KOHCTPYKTOPIB €JeKTPOHHUX JIUCTIB OYi0
MiITOTOB/IEHO «eTaJIOHHUIt» nu3aiH (puc. 1), sKuit HeoOXigHO O6yJI0
MaKCHMMaJIbHO TOYHO BiITBOPUTH.
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iKafedra

Be6 gusainH (o
But | must explain to you how all this mistaken —

idea of denouncing pleasure and praising pain =Od
was born and | will give you a complete account
of the system.

Be6 nporpamyBaHHA

But | must explain to you how all this mistaken
idea of denouncing pleasure and praising pain
was born and | will give you a complete account

of the system.

BiszyanbHe
nporpamMyBaHHS

But | must explain to you how all this mistaken
idea of denouncing pleasure and praising pain
was born and | will give you a complete account
of the system.

’ B TbloTEepCTBO Yy CUCTEMI

A~ | AUCTaHUINHOro HaBYaHHA

g But | must explain to you how all this mistaken
idea of denouncing pleasure and praising pain

was born and | will give you a complete account
of the system.

PoboTtoTexHika

But | must explain to you how all this mistaken
idea of denouncing pleasure and praising pain
was born and | will give you a complete account

of the system.

£

Bl nonyunnu gaHHoe MUCBMO, TaK Kak NOANUCANUCE Ha Pacchinky Ha
calite mdpu.org.ua unu ocTaBunK 3aseky. Bbl MOXETe OTnUCaTLCA OT
paccbinku B noboe Bpema.

Puc. 1. 306paskeHHSI «€TAJIOHHOTO» OM3aiiHy JIMCTa

CepBicu poscwiku OyJ0 IpOaHajai30BaHO 3a TaKMMM IapamMeTpaMu, SIK
KiJIbKICTh ajpecaTiB, KiJIbKiCTb JMCTIB B Micslb, A/B TecTyBaHHS, 3BelleHa
CTaTUCTUKA, aBTOMaTH3allisl, iHTerpailii, HasSBHiCTb T'OTOBMX ILIA0JIOHIB JIMCTiB
Ta CIuIMBarunx Gopm, bGopMu MiAIMUCKNA.

PE3VIIBTATU JOCIIIXEHHS
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V mporeci mocigkeHHsT 6yI0 ITpoaHaai3oBaHO (YHKIIIOHATIbHI MOSK/IMBOCTI
KOHCTpyKTOpiB JuctiB Stripo, Tilda, Makemail, Beefree 3a Takumn
rmapamMeTpaMm: BapTiCTh, KiJbKiCTb KOHTEHT-0JIOKiB, MOSK/IMBICTh JOJaBaHHS
300paskeHb, MOSKJIMBICTb pemaryBaHHS TEKCTy, aJallTMBHICTh JIMUCTIB IIi[
MOOibHI TIPUCTpPOi, BiAIlpaBKa TeCTOBMX JIUCTIB Ha IIOMITY, MOKJIMBICTb
ekcriopty aucta B ¢opmati HTML un y cepBic po3cuiiku (Tab6i. 1).



Tab6nuis 1. IlopiBHSUIbHMIT aHATiI3 KOHCTPYKTOPIB JIMCTIB

[TapameTp Stripo Tilda Makemail  Beefree
MinimanbamMit TapudHMii aaH, $ 0 12.71 0 0
KinbkicTh roTOBUX 11a6JIOHIB 300+ 11 19 127+
JUACTIB
MakcumanbHa KibKiCTb KOJIOHOK Y 8 3 6 4
JIUCTI
KinbkicTh KOHTEHT-6JIOKIB 12 33 7 7
MO>KIMBICTh BUKOPUCTOBYBATU + + - -
TOTOBi MOTYJTi-11ab/10HM 6JIOKIB
MOKIMBICTD JOABAHHS + + + +
300paykeHb
MOXINBiCTb BUPiBHIOBAHHS + - + +
300paskeHHs (JIiBOpyY, TpaBoOpyy,

Bi[| EHTDY)

MO>KIUBICTb pearyBaHHs + - - +
300paskeHHs

MO>KIUBICTh pearyBaHHs TEKCTY + + + +
MO>KIUBICTb 3MiHUTY HIPUDT + - + +
MOKINBICTb 3MIHUTHU KOJTIp, + + + +
HauepTaHHS WPUPTY,

BUPiBHIOBAHHS TEKCTY,

MIXPSIAKOBUI iHTEpBaJI, JO0gaBaTU

MOCUJIAaHHS

MO>KIUBICTb AOAATY TOJISI + - + +
MiICTaHOBKM-TIepCOHATI3allii I/

Pi3HMX CePBiCiB pO3CUIKM

MOKIUBICTb TPUXOBYBATU + - - +
KOHTEHT Ha MOOGIIbHi un

KOMIT IOTepHiit Bepcii

MosknuBicTb pegaryBanHss HTML - +
AN TUBHICTD JUCTIB i MOOiIbHI + + + +
MPUCTPOi

BigmpaBka TeCcTOBUX JIMCTIB Ha + + + +
TOIITY

MOKIUBICTb €KCIIOPTY JIUCTA Y + + + +
dopmati HTML un y cepBic

PO3CUJIKA

Posmip HTML-kony nucra, (puc. 2) (puc. 3) (puc. 4) (puc. 5)
CTBOPEHOT'0 HA OCHOBI 22.6 kb 18 kb 39.1kb 26 kb
«eTaJIOHHOT'0» IU3aliHy

KopexkTHe BimoOpaskeHHS JIMCTa Y + + + +

IIONIITOBMX KJIi€HTaX
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Stripo.email - 1e onnaiiH KoHcTpyKTOp JauctiB i HTML penmakTop majist
ctBopeHHs email muctiB. IlepeBaroio Stripo € pemakTop 300paxkeHHST 3
MIUPOKUM  (YHKIIIOHAJIOM: MOXJIUBICTb
300paskeHHsI TEKCT abo 0O0poOMTHU 300pakeHHSI 3 BUKOPUCTAHHSIM (iJbTpiB.

3MiHUTU Pi3KiCTb,

JogatTm a0



MosknuBo momaBaTtu Qirypu, ctikepu, TpaHchopMyBaTy Ta 3MiHIOBAaTH PO3Mip
300paskeHHsI, 00pi3aTu 300pa’keHHS, MaJIOBaTU Ta [OOJABaTU pPaMKYy,
3aKpyINIMTM Kpai Ta 3aIMBaTU IHIIMM  KOJIbOpPOM. €  MOKIUBICTh
BUIO3MIHIOBATM BXKe CTBOpPEHMI IIaG/I0H JMcTa 3a JormoMorow moBu HTML.
HasiBHa (yHKIIisSI CTBOPEHHS JIMCTa 3a JOMOMOroo TexHosorii AMP EMAIL, o
IO3BOJISIE BiAIIpaBHMKaAM BK/IWOYATM KOMMOOHeHTM AMP 1 CTBOpeHHS
iHTEepaKTUBHUX, AMHAMIUYHUX €JIEKTPOHHUX JIUCTIB, poOssiun (yHKIIiOHATbHI
MOXJIMBOCTI AOJATKIB AOCTYITHMMM B €JIEKTPOHHIiV nomTi. [Ipuknan yimcra,
CTBOPEHOTO 3 BUKOPUCTAHHSIM KOHCTPYKTOpA, HaBeJleHO Ha pUC. 2.

’/,st_ripo ¢ (B~ | Hoswiiwabnon oo - D » <> &) (0B
OdopmneHe KokreHT
CTpyKTYpbI
Bnoku A S
iKafedra
Moaynu

Beb anzanH
But I must explain to you how all this mistaken
idea of denouncing pleasure and praising pain

was born and | will give you a complete account

of the system.

Be6 nporpamyBaHHA

But I must explain to you how all this mistaken
idea of denouncing pleasure and praising pain
was born and | will give you a complete account

of the system.

BisyanbHe S
nporpamyBaHHsa  [kood

But I must explain to you how all this mistaken N

idea of denouncing pleasure and praising pain

was born and | will give you a complete account

of the system.

TblOTEpPCTBO Yy cUcTeMmi
OWUCTAHUIMHOro HaB4YaHHA

But I must explain to you how all this mistaken
idea of denouncing pleasure and praising pain
was born and | will give you a complete account
of the system.

Pob6oToTexHika

But I must explain to you how all this mistaken
idea of denouncing pleasure and praising pain
was born and | will give you a complete account

of the system.

f

Bel nonysuniu AaHHOe NUCbMO, Tak Kak NoANUCANHMCE Ha Pacchinky Ha
caiTe mdpu.org.ua unu ocTaBuNN 3anBKy. Bbl MOKeTe 0TNNCATLCA OT

paccbinkn B Nioboe Bpema .

Puc. 2. JIuct, cTBOpeHMit 3ac06aMy KOHCTPYKTOpa Stripo

Konctpykrop suctiB Tilda - 11e HoBa dyHKIIis1 KOHCTpyKkTOpa caitTiB Tilda,
mo poctynHa y Tapudax personal Ta business. 3 mmociB Tilda Bapto
BiI3HAUMTM TIPOCTOTY BUKOPUCTAHHSI Ta MOJIYJI, SIKi JOIMOMAraioThb IIBUIKO
CTBOPIOBATU JIUCTU. I3 MiHyCiB ciif Big3HaunTu o6MeskeHHs B (DyHKIiOHAJI,
30KpeMa HEMOSKJIMBICTb BMOpaTU MPUDT IJ1s1 TEKCTY Ta 0OMeskeHa MOXK/IUBICTh
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3aaTy TIOJIST KOHTelHepa 4y 6G/ioKa 3a IMepCOHATi30BaHMMM TapaMeTpPaMMu.
[Tpuknaz mucTa, CTBOPEHOTO 3ac06aMyM KOHCTPYKTOpa, HaBeIeHO Ha puc. 3.

Onybauxosars  Hacrpoien  Mowous  Eue =

&Q CANTH — ANC n o

W

iKafedra

Be6 ausanH
Be6 nporpamyBaHHsA

BisyanbHe nporpamyBaHHA

TblOTEPCTBO Y CUCTEMI

| [AMCTaHUiNHOro HaBYaHHA
Po6oToTexHika $

Puc. 3. JIuct, crBopeHmit 3aco6amu KoHCcTpyKTopa Tilda

Makemail - 1e TmOBHiCTIO 0€3KOIITOBHMII CepBiC M1 CTBOPEHHS
aIalTUBHUX JIMCTIB 3 aBTOMATMUYHMM TEeCTyBaHHSIM Y CeMM IOIITOBUX
KiieHTax. IlepeBaroilo Makemail € 6e3KolITOBHE TeCTyBaHHSI JIUCTIB,
a”HajioriuHe cepBicam litmus.com, emailonacid.com, ane 3 MeHIIUM
dyuxkiionanom. IpucyTtHiit okpemuit pegaktop WYSIWYG ta HTML pepakTop,
SIKMIA Bifpa3dy MpPOAEeMOHCTpPYE, SIK BUIISIAE JUCT y O6pay3sepi. Hemosikom €
npo6sieMy 3 HaJaNITyBaHHSIM KHOMKM IPU CTBOPEHHi JMCTa, IO ITOB’SI3aHO
HEIOCTATHIM OITpaIfOBAaHHSIM KOHTEHT-6/10Ka «KHOIKa»: 3a CTaHIApPTHUMM
Ha/JAlITYBaHHSIMM BOHA PO3TITYETHCS MO BCiMi MIMPUHI JUCTA Ta BiACYTHI
dyukuii 3miaM i mmpuaM. I[o6 3amaTy HeoOXimHI po3Mipu MOTPiIOHO
CaMOCTilfHO BUTAAyBaTM CIIOCiO, SIK MaKCHMMAaJIbHO TOYHO IepemaTu BUTLJIS,
KHOIMKM. EKCIIOpTYBaTu CTBOPEHMII JIMCT MOXIUBO auile y dopmatr HTML.
[Tpuksan aucTa, CTBOPEHOTro 3acobamiu KOHCTPYKTOpa, HaBeleHO Ha puc. 4.
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(] 1} Beb au3anH

But | must explain to you how
all this mistaken idea of
denouncing pleasure and

praising pain was bom and |
will give you a complete
account of the system.

Beb

nporpamyBaHHs
But | must explain to you how
all this mistaken idea of
denouncing pleasure and

praising pain was born and |
will give you a complete
account of the system.

BisyanbHe
nporpamyBaHHA

But | must explain to you how
all this mistaken idea of
denouncing pleasure and
praising pain was bom and |
will give you a complete
account of the system.

TbtoTepcTBO Y
cucTemi

aucTaHuinHoro
[j HaB4YaHHA

But | must explain to you how

all this mistaken idea of

denouncing pleasure and

praising pain was born and |

will give you a complete
account of the system.

PoGoToTexHika

But | must explain to you how
all this mistaken idea of
dencuncing pleasure and

praising pain was born and |
will give you a complete
account of the system.

 f1C)

B NONYSHTM A2KHOS NMCEMO, TaK KaK NOANHCANACE Ha PACCHINKY Ha
caliTe MADU 01Q.Ua UNM OCTABAIM 33RBKY. el MOMETE OTNICATLCA OT
paccsinkm B Moboe Bpents

Puc. 4. JIuct, cTBOpeHMit 3aco6amMy KOHCTpyKTOopa Makemail

Beefree - KOHCTPYKTOp JMCTiB 3 MOSKJIMBICTIO CTBOpEeHHSI JjucTa 06e3
peectpariii. BimcyTHi Momysmi TOTOBUMX BapiaHTiB 6j0KiB. @DyHKIIiOHAT
penakTopa 300paskeHb CXOKMiII 3 KOHCTPYKTOpOM Stripo. YV 6e3KOIITOBHOMY
Tapudi € MOXKIMBICTh eKCIOpTyBaTu JuUCT auiie y Burasai HTML. Tlpuknan
JIMCTa, CTBOPEHOTO0 3acobamMy KOHCTPYKTOpa, HaBeleHo Ha puc. 5.

Ha ocHOBi maHMx Ipo po3Mip KOOy MOKIMBO 3pOOUTM BMUCHOBOK, IO 3a
nornomoroio KoHcTpyktopa Tilda 6yno cTBOpeHO AMCT 3 HaliMEeHIIOI0 Barolo,
ane ciig 3asHauuTtu, mo Tilda Bumae kon nucra y 3MeHIlIeHOMY BULJISIAL, a BCi
iHIII 3a CTAaHZAPTOM BUIAIOTh KOJ, Y MOBHOMY UMTAOEIbHOMY BUIJISIII JIJISI
pO3yMiHHS JoayHu. HaiibGinbimmii 3a po3mMipoM Koy JMCT OyJIO CTBOPEHO 3a
IOTIOMOTO0I0 KOHCTpyKTOpa Makemail, B skomy HasiBHUI HaIJIMIIIKOBUI KO/I.
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Be6 auzanH

But | must explain to you how all this mistaken idea

of denouncing pleasure and praising pain was bom
nd | will g ou a complete account of the system.

Beb nporpamyBaHHs

But | must explain to you how all this mistaken idea
of denouncing pleasure and praising pain was born
and | will give you a complete account of the system

BisyankHe nporpa
stex; J how

But | mu
of den praisi was bom
and | will give you a complete account of the system

piain to you how all

TbloTEpCTBO Y cUcCTeMi
I [UCTaHLINHOIO HaBYaHHSA
ken ide:

But | must explain to you how all this n
of denouncing pleasure and praisi
and | will give you a complete account of the system.

Po6otoTtexHika

But | must explain 1o you how all this mistaken idea
f unc and ing pain was bom

and | will give you a complete account of the system.

f ©
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Puc. 5. JIuct, cTBOpeHMit 3aco06aMy KOHCTpPYKTOpa Beefree

Po3srnsigaoun IiHOBY IOMITUKY, 3a3HAUMMO, IO OiJIbIIICTh KOHCTPYKTOPIB
MaTh 6e3KomToBHMI Tapud. IToBHicTIO 6e3KomTOBHMM € Makemail, y siskomy
MOSK/IMBO CTBOPUTU €JIEKTPOHHMI JTUCT 6e3 obmeskeHb. KOHCTPYKTOpP JIUCTIiB
Tilda € mpomoBkeHHSIM KOHCTpyKTopa caiiTiB Tilda Ta mocTymHMil nuiie
rnounHaioun 3 Tapudy personal.

Ha ocHOBi aHasi3y KOHCTPYKTOPiB MOsKHA 3pO0OMTH BUCHOBOK, 1110 Beefree Ta
Stripo — 11e Ha6inbII TpodeciiiHi iIHCTPYMEHTH [IJIT CTBOPEHHSI JIMCTIB, Y IKUX
MOX/IMBO MaKCMMAaJIbHO TOYHO BiITBOPUTU MiJATOTOBJIEHMIA IU3aliH.

Ha wHactynmHoMy eTami Oyna0 mifgiopaHo Ta MpoaHa/li3oBaHO CepBicu
PO3CUJIKM, IO MalOThb OE3KOINTOBHiI Bepcii, M1 BUKOPUCTAHHS B OCBITHIX
1iJIsIX. PesynbpTat aHasisy HaBeIeHo B Tab. 2.

Ta6nuis 2. IIopiBHSUTBHMIT aHAJTI3 CepBiciB PO3CUJIKM JIMCTIB
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[MapameTp Mailchimp Unisender E-sputnik SendPulse
KinbkicTs ampecatis 2000 100 500 500
KinpKicTb TUCTIB B Mics1lb 10 000 1500 2 500 15000

HagsHicTb 6e3K0IITOBHOI 260 + + + +
Mpo6HOi Bepcii

T'oToBi 111a6/I0HM JIUCTIB
CruiuBatoui popmu, hbopmu
MiancKy

A/B TecTyBaHHS + + + +
3BelleHa CTaTUCTUKA + + + +
ABTOMaTH3aLis + + + n
[HTerparii + + n +
+ + + +
+ + + +




V KOXKHOMY 3 LIMX CepBiCiB MiC/ISI 3aBepIleHHs BiANpaBJIeHHS PO3CUJIKU 10
BMOPAHOMY CErMeHTY KOPUCTYBAauiB HAJA€TbCS MOXIMBICTH BifCTeKyBaTu
KiJIBKiCTb AOCTaBJIEHMX, BiIKPUTUX, BigHeCEHMX OO CHaMy JIMCTIB, OOAUYUTU
KiJIBKiCTh KOPUCTYBAUiB, 1[0 BiZIMOBWINCH Bif, pO3CUJIKM, KIJIbKICTb MepPexo/iiB
10 KO’KHOMY 3 TIOCUJIaHb, 3BeJleHy CTaTUCTUKY 3 BUOpaHoro rnepioay. JJogaBaTu
KOHTaKTM MOKHA 4epe3 hopMM 360py KOHTAKTiB CEPBiCYy PO3CUIIKM, IIIIXOM
3aBaHTaXeHHSI KOHTaKTiB y ¢opMaTax .csv, .txt, .xls, .xIsx, nuisixom iHTerpartii
3 CuUcTeMaMM KepyBaHHS BiJHOCMHamMM 3 KiieHTamu (aHria.: Customer
relationship management, CRM) a6o iHmuMM cepBicamy, 3 BUKOPUCTAHHIM
API cepBiciB po3CHJIKN.

3a pesynbTaTamyu aHaji3y cepsiciB po3cuiaky juctiB Mailchimp, Unisender,
E-sputnik, SendPulse Hamyu BM3HaueHO SIK AOLIJIbHMIA MJISI OCBITHIX IIiJjeii,
cepBic Mailchimp, 3 ornsaay Ha onTHMMajabHe CIiBBiIHOIIEHHS KiJIbKOCTI JIMCTIB
Ha Micslb Ta KUIBKOCTI ajapecaTiB 3a yMOBM JOr0 BUMKOPUCTAHHS Ha
Oe3011aTHil OCHOBI.

[Tpy cTBOpeHHi KaMIlaHii PO3CMJIKM Ha eTalli HajJallTyBaHHS 3BiTHOCTI Ta
TPeKiHI'y HasiBHA MOXJIMBICTh BUOOpPY BUIIB CTAaTUCTUKM, SIKi OyAyTb
BUKOPUCTOBYBATUCS IJ1s1 aHAJIITUKU JIUCTIB:

- BigcrexkeHHs BigkpuTTiB (Tracks open) — CKiJIbKM JTI0meit Bigkpuan
BifTipaB/ieHUI JIUCT;

- BigcrexxenHs kiikiB (Track clicks) — KinpkicTh KTiKiB MO NMOCUIAHHSX Y
JIVICTI;

- track plain-text clicks — BigcTeskeHHS K/TiKiB B TEKCTOBOMY TMUIIi JIUCTA;

- BificTeXkeHHSI TIOCUJIaHb eJeKTpoHHOiI Komepiii (E-commerce link
tracking) — 36upaHHsa iHdopMallii MMpo 3po6sieHi 3aMOBJIEHHS Yy BUMAIKY
MpOaXiB uepe3 PO3CUJIKY;

- BigcreskeHHs KIikiB B Google Analytics (Google Analytics Links Tracking)
— BifCTexye [Oii KOpUCTyBauiB: Bij mepexody 3a MNOCWJIAHHSIM B JIUCTI 10
MpUIOAaHHS ITOCTYTY Ha CalTi;

- inrterpauisi 3 Clicktale (ClickTale link tracking) — iHCcTpymeHT aHami3y
MOBEeIiHKM JIIAVHUA, SIKa TIepeillia 3 JIMCTa Ha CaT;

- BigcreskeHHs ctatucTuku B CRM-cuctemi Salesforce (Track stats in
Salesforce);

- BigcTrexkeHHs akTMBHOCTI B CRM-cucremi Capsule (Track member activity
in Capsule).

BVICHOBKHU TA IEPCITEKTUBU MMOJAJIBIINX JOCIIIKEHD
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AHasi3 KOHCTPYKTOPIiB JIUCTIB [aB 3MOTY OLIIHMUTM IlepeBaru Ta HemOJIiKu
KOKHOTO 3 HMX. 3a3HAUYMMO, IO €OMHOTO YHiBEpPCaJbHOTO iHCTpyMEHTa JJIs
CTBOPEHHSI eJIeKTPOHHUX JUCTiB He icHye. Beefree Ta Stripo m03BOSIOTH
CTBOPIOBATM JIMCTU 3i ckiaagaum amusaitHom. Tilda Ta Makemail nmpupatHi mjis
CTBOPEHHS JIUCTIB 3 ITPOCTOI0 OYIOBOIO, SIKi He BMMAraloTh CKIaTHUX OJIOKiB
abo TOYHOTO BiITBOpPEHHsS 3aIlylaHOBaHOro Au3aiHy. Tilda HaiibimbII 3pydyHa



IJIsT BUIIQIKiB, KOJM HEMa€ TOTOBOTO [M3aiiHy Ta Tpeba IMIBUIKO CTBOPUTU
JIXCT, HEe BUKOPMCTOBYIOUM TOTOBI I1abJIOHM, IJIsI YOrO HaJaeThcs 6ibmioTexa i3
BJKe€ pPO3pO0JIeHMX MOAY/IB OJIOKIB Ta cucTeM BimcTymiB. [IJIsI IpOBeIEeHHS
iHTepHeT-pO3CWIKM BBaXKa€MO HaloOilbIn 3pyuyHuM cepsic Mailchimp, sikuit B
yMOBax 0e30IUIaTHOrO BMKOPMUCTAHHS HaJa€ TakKi OCHOBHI (PYHKI[iOHAJbHi
MOXJIMBOCTI, K A/B TecTyBaHHSl, 3BefeHa CTAaTUCTMKA, aBTOMaTU3allisd,
iHTerparlii, HasIBHiCTh TOTOBMX IIA6JIOHIB JIMCTIB Ta cruMBaunx hopm, Gopmu
mianucku. Cepsic Mailchimp Mae kpaiiie cITiBBigHOIIIEHHS KiJIbKOCTi ajipecaTiB
IO KiJIbKOCTi JIUCTiB Ha Micsib. TaKMM UMHOM, OYJI0 BU3HAUEHO Kpallly 3B’ SI3KY
IHCTPYMEHTIB IJIs1 OCBITHBOI iHTEepHeT po3cuiku. Cepel MoaanbIIMX HAMIPSIMiB
OOCTIIKEeHHSI € OOIPYHTYBaHHS MOXIMBOCTE 3aCTOCYBAHHS KOHIIEMITii
BOPOHKM ITPOAAXKIB Ta i1 aganTallisi IJ1s1 OCBiTHIX IIJIel.
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